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RESUMO 
A Economia Azul (EA) é um novo modelo econômico que busca unir economia e sustentabilidade por meio do 

oceano. O objetivo deste estudo é analisar as percepções de stakeholders sobre os impactos do turismo de sol e 

praia no litoral sudeste do Brasil, sob a perspectiva da EA. Foram utilizados diário de campo, observação 

participante e 37 entrevistas com questionário semiestruturado. A análise foi realizada por meio da triangulação de 

dados e da análise SWOT. O turismo de sol e praia apresenta a riqueza em recursos naturais como “Pontos Fortes”. 

Quanto aos “Pontos Fracos”, reconhecem que os “Pontos Fortes” podem gerar “Oportunidades”. Em relação às 

“Ameaças”, destacam principalmente negligência ambiental. Considerando tanto os benefícios econômicos quanto 

os impactos ambientais e sociais, a cooperação entre os stakeholders é essencial para a implementação de propostas 

de gestão.  

Palavras-chave: Oceanografia Socioambiental. Economia do mar sustentável. Turismo sustentável. Governança. 
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ABSTRACT  
The Blue Economy (BE) is a new economic model that seeks to unite the economy and sustainability through the 

ocean. The objective of this study is to analyze stakeholders’ perceptions of the impacts of sun-and-beach tourism 

on the southeastern coast of Brazil from the perspective of the BE. A field diary, participant observation, and 37 

semi-structured interviews were used. The analysis was carried out through data triangulation and SWOT analysis. 

Sun-and-beach tourism presents the richness of natural resources as a “Strength.” Regarding “Weaknesses,” 

stakeholders recognize that the “Strengths” can generate “Opportunities.” In relation to “Threats,” they mainly 

highlight environmental neglect. Considering both the economic benefits and the environmental and social impacts, 

cooperation among stakeholders is essential for the implementation of management proposals. 

Keywords: Socioenvironmental oceanography; Sustainable Sea economy; Sustainable tourism; Governance.  

 

1. INTRODUÇÃO  

 

Sun and beach tourism is one of the most prominent and widespread sectors of 

global tourism (Lazarow et al., 2013; Femeníans Rosselló, 2019). In this sector, the main 

objective involves attracting visitors to a coastal environment for leisure; furthermore, this 

tourism sector is interconnected with other sectors (Jurdana & Frleta, 2015; Yamkovaya et al., 

2020). This connection directly and indirectly affects the economy of the impacted regions 

because sun and beach tourism can support other sectors as those related to adventure tourism; 

culture and history; gastronomy; health and well-being; and events and entertainment (IBGE, 

2022). 

 The sun and beach sector, when managed well, has positive influences, such as 

increasing the demands for accommodation, food, and transportation services (Hulu et al., 2022; 

Srinivasan et al., 2022), developing tourism infrastructure and promoting local culture 

(Carvache- Franco et al., 2021). These positive effects can generate employment opportunities 

and increase incomes. However, despite these positive influences, sun and beach tourism also 

has negative effects (Archer et al., 2012; Hazanal, 2017).  

Overcrowding is a frequent problem in which the number of tourists overwhelms 

local infrastructure and public services (Baños Castiñeira & Blasco, 2020; Pramoro et al., 2026). 

Coastal pollution generates solid waste and water pollution and damages coastal ecosystems, 

negatively impacting marine fauna and flora (Garcés-Ordóñez et al., 2020, Ribeiro et al., 2023; 

Bentaallah et al.; 2024). In addition, the real estate market can tighten, which can lead to 

gentrification issues for local residents and increase real estate prices due to tourist demands and 

income levels (Costa & Fonseca, 2019; Sard et al., 2025). In this sense, these issues indicate 
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that low-income groups residing in tourist locations may have their rights neglected by public 

policies in favor of the interests of tourists and companies related to the tourism economy 

(Hjalager, 2020; Milano et al., 2024). 

In Brazil, the cultural and environmental diversity along more than 7 thousand km 

of coastline enhances sun and beach tourism via high numbers of foreign and domestic tourists 

(residents visiting the country). According to data presented by the Ministry of Tourism, Brazil 

was the destination of approximately 6 million international tourists in 2019, 64.8% of whom 

were attracted by the sector addressed in this study.  

In southeastern Brazil, specifically in the state of Espírito Santo (ES), the public and 

private tourism sectors use coastal natural beauty to promote sun and beach tourism. This attracts 

thousands of tourists and elevates ES to a prominent tourism category. 

In 2019, ES was ranked first in interannual variation in the volume of tourist activity 

among states, with 166 thousand people employed in tourism and mass income totaling US$ 

61.4 (R$ 317 million, values in Brazilian Real in 2026) (IJSN, 2020). Part of this volume was 

concentrated in the metropolitan region with job creation in the capital Vitória (+1,469) and in 

the municipalities of Vila Velha (+1,137), Serra (+776) and Guarapari (+187) (IJSN, 2020). In 

2022, the state was ranked seventh, with +33.6% in tourism activities and a considerable 

increase in the mass of workers’ income, totaling US$ 72.4 (R$ 374 million, values in Brazilian 

Real in 2026).  

This economic growth needs to be discussed in conjunction with the 

socioenvironmental public policy actions of the ES coast defined in the document ‘Strategic 

Route for the Future of Espírito Santo 2035’ (SENAI/DR-ES, 2023). This integration should 

occur in line with the global plan of action of the 2030 Agenda, the Sustainable Development 

Goals (SDGs) of the United Nations (UN) and the Decade of Ocean Science (UN, 2015; Taljaard 

& Adams, 2021). 

In these global discussions, the Blue Economy (BE) can be used as a new model of 

economic development that aims at the conservation and sustainable use of the ocean and its 

resources. The BE proposal is to encourage the promotion of sustainable management of coastal 

areas and the economic development of sectors such as sun and beach tourism (Hazra & Bhukta, 

2022; Sahu & Doppalapudi, 2025). This connection between Agenda 2030 and the BE plays a 

key role in understanding issues related to the sun and beach tourism sector. Strategic 
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partnerships, financial incentives and appropriate regulations are key instruments for promoting 

responsible practices and ensuring that tourism not only drives economic growth but also 

contributes to environmental conservation and the well-being of local communities (Soteriou & 

Coccossis, 2019; Garcia & Cater, 2022; Manea & Cozea, 2023; Dema et al., 2023). Therefore, 

it is important to understand the variables that can interfere in the dialog between stakeholders, 

such as the public and private sectors, traditional communities, the third sector, and teaching 

and research institutions (Ridwan & Sarpin, 2023). 

  Although tourism is among the main sectors of BE, studies that address the 

perceptions of stakeholders related to the effects of sun and beach tourism are scarce, especially 

for southeastern Brazil. In this sense, the objective of this study is to analyze the perceptions of 

stakeholders in relation to the effects of sun and beach tourism from a BE approach for the 

coastal ES metropolitan region in southeastern Brazil. Based on these results and discussions, 

priority co-management measures for BE for southeastern Brazil can be proposed and can 

contribute to government plans, such as the State Plan ‘Strategic Route for the Future of ES 

Turismo 2035’. 

  

2. MATERIALS AND METHODS 

2.1 Study area 

 

This study was conducted in the coastal mesoregion of the state of Espírito Santo 

(ES), southeastern Brazil, specifically in the tourist region known as ‘Metropolitana’ (SETUR-

ES, 2020). This region includes the studied municipalities of Serra (20°07'44”S; 40°18'29”W), 

Vitória (20°19'20”S; 40°20'17”W), Vila Velha (20°19'50”S; 40°17'32”W) and Guarapari 

(20°39'28” S; 40°30'39” W). The state capital is Vitória, which is an island interconnected to 

the other municipalities mentioned (Figure 1). The state of ES is located on the central coast of 

Brazil and has several ports for international trade and the flow of raw material derived from 

mining; these ports demonstrate the economic importance of this region for the country. 

The presence of the sea plays an important role in the sun and beach tourism 

activities in the studied region (SETUR-ES, 2016). In a summer season survey conducted by the 

State Department of Tourism (SETUR/ES) in 2023, 1,240 tourists and day-trippers were 
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interviewed in the metropolitan region; on average, 37.8% of the tourists had leisure with natural 

attractions (beaches, rivers, waterfalls and mountains) as the reason for their trip to ES.  

These interviewees originated from the neighboring states of Minas Gerais, Rio de 

Janeiro, São Paulo and ES, with incomes between US$ 485.77 and US$ 1,214 (R$ 2.514,73 and 

R$ 6.280,00 – values in Brazilian Real), as calculated for the year 2026. The main expenses of 

the trips were related to food, accommodations, transportation, tours and trade. 

 

Figure 1 - Indications of the four studied municipalities (Serra, Vitória, Vila Velha and Guarapari) located in the 

Metropolitan Region of the state of Espírito Santo, southeastern Brazil. 

 

 

2.2 Procedures 

 To obtain the data, 37 interviews, a field diary and participant and direct 

observations were conducted. The interviews involved individual stakeholders active in the 

public management and/or economic branch of tourism (public or private areas). Initially, a 

semistructured questionnaire was developed that included open (n = 20) and closed (n = 9) 

questions (Schensul et al., 1999). The questions were related to positive and negative effects, 
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strengths, weaknesses, opportunities and threats from the sun and beach tourism sector in the 

metropolitan region of ES. 

In addition, a field diary was used to record behaviors and situations after each 

interview, capturing nuances that might not have been addressed by the questionnaire (Clifford, 

1998). To obtain an even more immersive perspective, the technique of participant and direct 

observations was applied, with the aim of involving researchers in sun and beach tourism 

activities, participating in events and observing social interactions (Malinowski, 1978).  

Such participation included attendance at municipal tourism promotion fairs, 

academic events, and strategic meetings organized by the State Department of Tourism, as an 

observer.  By combining the methods described (interview using a semistructured questionnaire, 

field diary and participant and direct observations), it was possible to obtain more robust data 

on the perceptions of stakeholders regarding the effects of sun and beach tourism. 

 

2.3 Data analysis 

For the qualitative analysis of the data, the triangulation technique was used, which 

allowed cross-validation and the identification of patterns, motivations and experiences from 

the perspective of the stakeholders (Carter et al., 2014). In the triangulation, the responses were 

separated and classified for the SWOT analysis according to the categories ‘Strengths’, 

‘Weaknesses’, ‘Opportunities’ and ‘Threats’ (Yeasmin & Rahman, 2012; Viviana & Victor, 

2022). In this context, SWOT analysis was used as a strategic tool for the intelligent and 

sustainable management of sun and beach tourism in the Blue Economy (BE). This analysis 

makes it possible to identify economic potential, define regulations and perform environmental 

monitoring and actions aimed at sustainable practices in the tourism sector studied. 

For the quantitative analysis, basic descriptive statistics were performed based on 

the percentages of positive and negative effects from the sun and beach tourism sector. 

Furthermore, an analysis was undertaken of the consequences of these effects on the use of the 

coast in the metropolitan coastal region studied.  

For this study, the following data were analyzed: 1) the perception of visual changes 

on the coast with the presence of tourists; 2) the positive and negative effects of the tourism 

sector on the coast of the municipality; and 3) the strengths, weaknesses, opportunities and 

threats of sun and beach tourism that may interfere with the BE in the municipality. 
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3. RESULTS 

 

 Among the interviewees, 51% (n = 19) were women and 49% (n = 18) were men aged 

between 27 and 65 years; they all had completed higher education. Regarding professional 

activity, 27% (n = 10) worked in public management at the state level, 24% (n = 9) in the 

management of the municipality of Guarapari, 15% (n = 4) in the management of the capital 

Vitória, 14% (n = 5) in public and/or private initiatives, 11% (n = 4) in the management of Vila 

Velha and 8% (n = 3) in the management of the municipality of Serra (n = 3; 8%). 

 Regarding the perception of visual changes on the coast due to the presence of tourists, 

97.3% (n=36) of the respondents indicated that in the metropolitan region, such changes are 

evident because of the following: 1) there is an increase in the flow of people (n=30; 81%); 2) 

there is an increase in the generation of waste on beaches (n = 18; 49%); 3) there are challenges 

in infrastructure and traffic management in the municipalities studied (n = 10; 27%); and 4) 

there is an increase in the frequency and number of events at the seaside (n = 5; 14%). The 

respondents provided more than one explanation, which explains why the number of responses 

was greater than the number of respondents. 

The main positive influence was income generation (n = 24; 65%), with greater 

opportunities for jobs, such as tourism agents and workers in the food and beverage sector, as 

bars and restaurants have expanded. The respondents also described the natural beauty of the 

coast (n = 10; 27%) as favoring ‘tourist attractions’ (n = 10; 27%), which attract tourists. 

Consequently, there is a need to intensify the management of the ‘infrastructure’ (n = 4; 11%) 

with the increase in the number of agents available for cleaning beaches and tours in tourist 

boats and buses.  

According to the stakeholders, these positive effects were responsible for boosting the 

economy of sun and beach tourism in the metropolitan region of ES, especially when analyzed 

from the perspective of the Blue Economy (Table 1). The main negative effects were 

environmental impacts (n = 20; 54%) in the four municipalities, which are intensified in the high 
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season (summer season between December and February). These were followed by overload of 

the ‘infrastructure’ (n = 10; 27%), ‘governance’ (n = 9; 24%) and ‘social issues’ (n= 5; 14%). 

 

 

Table 1 – Stakeholders perceptions of the effects of sun and beach tourism in the metropolitan region of the state 

of Espírito Santo, southeastern Brazil. 

 Positive Effects  Serra  Vitória 
 Vila 

Velha 
 Guarapari 

 Income generation (jobs, tourism agent, 

expansion of bars and restaurants) 
        

Natural beauty (environmental actions, sand 

dunes, beaches) 
        

Tourist attractions (climbing, diving, 

pottery, cooking, events) 
        

 Infrastructure (boats and tour buses, beach 

cleaning) 
    

 Negative Effects  Serra  Vitória 
 Vila 

Velha 
 Guarapari 

 Environmental impacts (environmental 

degradation and stress, waste generation, 

noise pollution and pressure on the domestic 

tailings network)     

 Infrastructure (real estate speculation, lack 

of staff to receive tourists, traffic and lack of 

structure for vessels)     

 Governance (lack of public policies, lack of 

awareness, individual and political interests) 
    

 Social issues (health, violence and conflicts 

of interest) 
    

 

To promote economic development for sun and beach tourism in the metropolitan region 

of ES, strengths, weaknesses, opportunities and threats related to the BE are described. The 

described ‘Strengths’ are 1) natural beauty (n = 32; 58%); 2) culture (culinary; traditional dance 

(called Congo); making clay pots) (n = 9; 16%); 3) sports (surfing, Hawaiian canoeing, 

kitesurfing and sailing) (n = 9; 16%); and 4) fishing (artisanal and recreational) (n = 5; 9%). 



 

                                                                                                                                                                                                                                                              
125  

 Revista Brasileira dos Observatórios de Turismo - ReBOT, Natal/RN, v.5, n.1, p. 117-137, 2026. 

While the ‘weaknesses’ are ‘infrastructure’ (n = 16; 40%); ‘management’ (n = 12, 30%); 

‘pollution’ (n = 8; 20%); and ‘Inefficient data’ (n = 4, 10%).  

The ‘Opportunities’ are ‘investment’ (n = 15; 41%), ‘awareness campaign’ to promote 

the BE (n = 10; 27%), ‘integration of local communities’ in decision-making (n = 7; 19%), and 

‘marine spatial planning (MSP)’ to conserve coastal ecosystems (n = 5; 14%). The ‘Threats’ 

described were ‘negligence with the environment’ (n = 16; 40%), ‘individual interests’ (n = 12; 

30%), ‘inefficient management’ (n = 9; 23%), and the term ‘Blue Economy not accepted’ (n = 

3; 8%). The respondents provided more than one explanation, which explains why the number 

of responses was greater than the number of respondents. 

 The SWOT analysis reveals that the negative points ‘Weaknesses’ and ‘Threats’ are 

directly related to the basis of sector management regarding the individual-environment 

interaction. These points hinder the development of the sector from the perspective of the BE. 

On the other hand, the positive points are understood as responses to a BE of sun and 

beach tourism. By taking advantage of ‘Strengths’ and implementing strategies that take 

advantage of the ‘Opportunities’, the interactions among the local economy, community and 

coastal ecosystems can be strengthened (Figure 2). 

 

Figure 2 – SWOT analysis diagram identifying the ‘Strengths’, ‘Weaknesses’, ‘Opportunities’ and ‘Threats’ of 

sun and beach tourism for the Blue Economy in the metropolitan region of the state of Espírito Santo, southeastern 

Brazil. 
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4. DISCUSSION  

 

In the early 20th century, the coast of the state of Espírito Santo (ES) in southeastern 

Brazil was characterized by small fishing villages and agricultural communities where tourism 

was practically nonexistent. The transformation began in the 1960s when the ES-060 state 

highway, known as Rodovia do Sol, was built, which allowed better access between the capital 

Vitória and the south coast of the state, especially to the beaches of the municipality of Guarapari 

(Ferrari, 1997).  

The development of road infrastructure facilitated the arrival of tourists to the region 

and allowed the expansion of tourist activities along the coast, resulting in the positive and 

negative effects found in this study. 

 This dichotomy between positive and negative effects reveals the complexity of 

tourism development on the southeastern coast of the country. While economic growth is driven 

by the sun and beach sector, there is a considerable impact on the environment and 

infrastructure, in addition to dealing with emerging social and governance demands (Chen & 

Teng, 2016; Unhasuta et al., 2021). In this context, the main perceived reflection of the positive 

effects of tourism activities in the sun and beach sector in the metropolitan region is directly 

related to the economy and income generation.  

This perception of income generation is related to the ‘forces’ described as ‘natural 

beauty, culture, sports and fishing’ can be a robust basis for strengthening the sun and beach 

tourism industry. This occurs even though the follow-up of sun and beach tourism is affected by 

seasonal economic fluctuations, with periods of high demand during the summer season and a 

decline during the rest of the year (Niavis & Kallioras, 2021). 

On the other hand, even if the number of tourists exceeds the number of locals in 

the high season, this does not mean that the associated economic benefits are being distributed. 

An example of this situation is the ‘natural beauty’ of the metropolitan region of ES. According 

to the interviewees, this characteristic of the region is considered a ‘strength’ because it attracts 

tourists.  

However, this natural attraction can intensify the negative effect of regional 

infrastructure and suppress the routine and culture of local communities; for example, fishing 
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communities in the municipality of Vila Velha are excluded from real estate speculation 

(Musiello-Fernandes et al., 2018; Moreira & Ferreira, 2024). 

 This scenario triggers gentrification processes with significant implications for the 

Blue Economy (BE), threatens the social and cultural cohesion of these areas, tends to cause 

loss of local identity and unleashes the exploitation of natural resources. This situation has 

occurred in the municipality of Guarapari, where there is conflict between artisanal fishing 

communities and rampant local tourism (Abreu et al. 2021).  

This type of mass tourism, known as ‘overtourism’, jeopardizes the ‘Opportunity’ 

in the BE decision-making process and promotes awareness campaigns (Berselli et al., 2021; 

Evans et al., 2023). Therefore, the unbridled economic growth related to sun and beach tourism 

may intensify the ‘threats’ related to conflicts of (individual) interests and the lack of dialog 

between municipalities, while excluding income possibilities for coastal communities (Hjalager, 

2020; Botero et al., 2025). 

The disorderly expansion of the sun and beach sector based on individual interests 

may not consider the capacity of the existing infrastructure, identified as the main ‘Weakness’. 

A significant influx of tourists at certain times of the year overloads the set of fundamental 

services (Celata & Romano, 2022).  

This situation intensifies environmental neglect, which is one of the ‘Threats’ that 

needs attention from public management. In this situation, the implementation of public policies 

based on a BE can overcome barriers to adopting the sustainable economic development model 

in question. 

Thus, public and private financial investments are necessary for the joint 

development of sun and beach tourism infrastructure and quality of life. Furthermore, 

sustainable tourism practices should be supported, and various stakeholders should be trained in 

the BE regardless of their spheres (public management, the private sector, the third sector and 

traditional communities) (Moran, 2021; Moaddine & Fosse, 2026).  

These actions are perceived by the interviewees as strategic ‘opportunities’ for the 

development of sun and beach tourism together with the BE. Local communities can promote 

environmental and cultural awareness, ensuring the long-term economic viability of the sector 

(Phelan et al., 2020; Luekveerawattana et al.; 2025).  
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When stakeholders are involved in structuring marine spatial planning, the chances 

of success of territorial planning and integrated management increase (Abreu et al., 2017; 2021). 

This process enables the development of infrastructure, diversifies tourist experiences, attracts 

tourists and consequently increases the economic growth of sun and beach tourism based on a 

BE. 

 Although the interviews were conducted individually with stakeholders, the results 

of the SWOT analysis indicated that ‘Weaknesses’ and ‘Threats’ are related to negative effects, 

and ‘Strengths’ and ‘Opportunities’ are related to positive ones. In this study, the 

aforementioned analysis facilitated the categorization of these effects, which allowed for the 

maximization of strengths, the mitigation of weaknesses, the exploitation of opportunities and 

the exhibition of threats.  

This information showed the perceptions of stakeholders, which can guide the 

discussion of strategic management for a sustainable economic development in accordance with 

a BE for both the coastal ES metropolitan region and other coastal areas of Brazil. 

 Notably, the recent concept of a BE is a developing perspective that promotes 

discussions of the municipal and state spheres in sun and beach tourism. Such discussions are 

related to resistance to change and conflicting interests. The implementation of a BE will require 

the preparation of proposals and execution of actions based on the BE perspective for sun and 

beach tourism (Table 2). 
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Table 2 - Proposals based on the Blue Economy perspective for the management of sun and beach tourism on the coast of the state of Espírito Santo, southeastern Brazil. 

 Actions 
 Action related to 

REFES/Tourism¹ 
 SDG²  Actors 

 Invest in coastal infrastructure, such as 

beaches, boardwalks, piers for boats, 

sanitary facilities and accessibility to 

ensure the comfort of visitors. 

A 002  

A 010 

A 013 

A 020 

 14 - Life on the water 11 - Sustainable Cities and 

Communities 

 State and Municipal Government; Tourism 

Associations; Development agencies; Local 

Entrepreneurs; Traditional communities; 

Nongovernmental organizations; Universities 

and Research Institutions. 

 Offer training programs for tour 

operators and traditional communities, 

encourage sustainable practices and high 

quality service. 

A 190 

A 198 

A 200 

A 205 

A 213 

A 215 

 4 - Quality Education 

 8 - Decent Work and Economic Growth 

 9 - Industry, Innovation and Infrastructure 

 11 - Sustainable Cities and Communities 

 12 - Responsible Consumption and Production 

 State and Municipal Government; Tourism 

Associations; Development agencies; Local 

Entrepreneurs; Traditional communities; 

Nongovernmental organizations; Universities 

and teaching and/or research institutions; Media 

and communicators. 

 Create incentives for commercial 

establishments that adopt sustainable 

practices, such as recycling and reducing 

the use of plastic. 

Not identified in the 

document 

 9- Industry, Innovation and Infrastructure 

 12 - Responsible Consumption and Production 

 13 - Action Against Global Climate Change 

 14 - Life in the Water 

 15- Terrestrial Life 

 State and Municipal Government; Business 

associations; Financial institutions; 

Nongovernmental organizations; Universities 

and teaching and/or research institutions. 

 Develop Blue Economy education 

programs for tour operators, local 

schools and communities, emphasizing 

the importance of marine conservation. 

Not identified in the 

document 

 4 - Quality Education 

 11 - Sustainable Cities and Communities 

 12 - Responsible Consumption and Production 

 13 - Action Against Global Climate Change 

 14 - Life in Water 

 State and Municipal Government; Tourism 

Associations; Traditional communities; 

Nongovernmental organizations; Universities 

and teaching and/or research institutions; Media 

and communicators. 

 Promote community-based tourism in 

which local communities are directly 

involved in the provision of tourist 

services, creating stronger ties and 

generating local income. 

A 030 

A 167 

 1 - Eradication of Poverty 

 8 - Decent Work and Economic Growth 

 11 - Sustainable Cities and Communities 

 12 - Responsible Consumption and Production 

 16 - Peace, Justice and Effective Institutions 

 17 - Partnerships for the Implementation of the 

Goals 

 State and Municipal Government; Tourism 

Associations; Development agencies; 

Traditional communities; Nongovernmental 

organizations; Universities and Research 

Institutions. 
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Continuation of Table 2    

 Conduct educational and awareness-

raising campaigns to promote the idea of 

a Blue Economy, showing how coastal 

conservation and economic growth can 

be harmonized. 

Not identified in the 

document 

 4 - Quality Education 

 11 - Sustainable Cities and Communities 

 12 - Responsible Consumption and Production 

 13 - Action Against Global Climate Change 

 14 - Life in Water 

State and Municipal Government; Tourism 

Sector; Educational Sector; Environmental 

Agencies; Development Agencies; Traditional 

communities; Nongovernmental organizations; 

Universities and Research Institutions; Media 

and communicators. 

 ¹ Strategic Route for the Future of Espírito Santo - Tourism 2035. 

 ² Sustainable Development Goal/2030 Agenda. 
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5. FINAL CONSIDERATIONS 

 

Stakeholder perceptions regarding sun and beach tourism in the coastal metropolitan 

region of Espírito Santo state, in Southeastern Brazil, reveal that this tourism segment constitutes 

a complex, multidimensional, and interdisciplinary activity, with dynamics involving economic, 

environmental, social, cultural, and institutional aspects. The results demonstrate that sun-and-

beach tourism is a key driver of regional development, contributing to job and income 

generation, the strengthening of local commerce, the enhancement of leisure and hospitality 

services, and increased regional attractiveness for investment. Thus, this segment holds 

significant potential to boost the Blue Economy, provided its growth is grounded in 

sustainability principles and integrated management strategies. 

However, the identified economic benefits coexist with socio-environmental and 

sociocultural impacts that cannot be overlooked. Stakeholders highlighted concerns regarding 

unchecked tourism growth lacking adequate planning. This could compromise both 

environmental conservation and the quality of life of local populations, potentially even 

diminishing the tourist destination's long-term appeal. 

In this context, it is essential that tourism related public policies be developed in an 

integrated manner with policies for coastal management, environmental conservation, land use 

planning, and regional development. Adopting planning instruments capable of balancing 

economic, environmental, and social interests is indispensable to ensuring that the benefits of 

tourism are distributed more equitably among the various stakeholders involved, while 

simultaneously promoting ecosystem conservation and the appreciation of local cultural 

heritage. 

Applying SWOT analysis made it possible to systematically identify the key 

strengths, weaknesses, opportunities, and threats associated with sun and beach tourism sector 

in the region studied. This approach proved to be a strategic tool for supporting decision-making 

processes, enabling the development of actions aimed at leveraging local potential, mitigating 

existing vulnerabilities, and addressing future risks. 

The results also demonstrate that building a sustainable tourism model depends on 

strengthening coastal governance and fostering cooperation among the various sectors involved, 
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including public agencies, the private sector, local communities, research institutions, non-

governmental organizations, and other civil society representatives. The effective participation 

of these stakeholders in the planning, implementation, and monitoring of public policies 

facilitates the development of solutions that are more legitimate, inclusive, and tailored to the 

region's specific socio-environmental characteristics, while also enhancing institutional capacity 

to address current and future challenges. 

Furthermore, it is worth noting that incorporating Blue Economy principles must go 

beyond promoting economic growth linked to the use of coastal and marine resources. In this 

regard, sun and beach tourism sector can serve as a key instrument for fostering sustainable 

development, provided that responsible management practices, continuous impact monitoring, 

and mechanisms for social participation are adopted. 

However, the sustainability of this sector will depend on the ability of various 

stakeholders to foster long-term planning based on participatory governance and the integration 

of economic, environmental, social, and cultural dimensions. It is recommended that future 

studies assess the cumulative impacts of tourism activities, develop sustainability indicators 

tailored to the coastal context of the state of Espírito Santo, and investigate mechanisms to 

strengthen the resilience of tourist destinations in the face of socioeconomic changes. This 

would contribute to the formulation of more effective public policies and the consolidation of a 

truly sustainable development model. 
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